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Key 21st Century Macro Trends
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Older segments are more frequent shoppers
& more deal prone

Total Retail Channels

Shopping Trips Per Household Basket Ring Dollars Per Trip
175 $55 -
$50 -
150 -
$45
125 $40 -
$35 -
100 - - - $30 -
Greatest Gen Boomers Gen X Millennials Greatest Gen Boomers Gen X Millennials
Basket Ring Dollars Per Household % Dollars on Deal
$7,500 - 28%
$7,000 - 26% -
$6,500 - 24% -
$6,000 - 22% -
$5,500 - 20% -
CGreatest Gen ~ Boomers Gen X Millennials Greatest Gen Boomers Gen X Millennials

Greatest Generation: Prior to 1946; Boomers: 1946-1964, Gen X: 1965-1976, Millennials: 1977-1994

llielsell Source: Homescan®, a service of The Nielsen Company;
Total U.S. 52 weeks ending 12/25/2010; U.S. Consumer Trends

excludes gas on or Rx only trips  copyright © 2011 The Nielsen Company. Confidential and proprietary.




Big differences in category spend i some driven by
diverse households, other by diverse preferences

Where is your category or brand driving sales?

Annual $ Per Hhld* Greatest Gen | Boomers | Gen X | Millennials
Baby Food 44 48 124 168
Carbonated Beverages 90 133 131 111
Cereal 62 69 89 82
Detergents 44 53 57 46
Hair Care 28 40 46 36
Ice Cream 37 37 33 28
Pet Food 203 216 157 119
Vitamins 111 90 66 57
Wine 121 124 81 62

Greatest Generation: Prior to 1946; Boomers: 1946-1964, Gen X: 1965-1976, Millennials: 1977-1994
*Among category buyers

lliCISCH Source: Homescan®, a service of The Nielsen Company;
Total U.S. 52 weeks ending 12/25/2010; U.S. Consumer Trends

UPC-coded items only Copyright © 2011 The Nielsen Company. Confidential and proprietary.




Retallers are focused on Seniors

AARP Whlyreens

Smarter. Stronger. Healthier.

Heoll'hv“.:i@_ﬁd SovingsiforSenionss

Rite-Aid offers 20% off your purchases the

Kroger: Seniors receive a 10% first Tuesday of the month, plus all your
discount OFF of your total purchases favorite benefits, including:

on the first Wednesday of every month. 10% off your purchase all other Tuesdays
All Seniors, 60 years and older are 10% off Rite Aid Brand products every day
eligible! (southern lllinois, southern 10% off cash prescriptions every day
Indiana, select KY & Nashville, TN Enrollment in Living More is free and easy

area stores Only!)

SHOPKO 2

wy e ey atufe. my atoe:
Shopko offers a discount of 15 percent for seniors 55 and older on many
Shopko purchases during their Senior Citizen Events! Shopko understands If you're 55+, you can save an
that many senior citizens are on a fixed income. That's why we offer Senior additional 10% on your food bill (less
Citizen Events each month! Check Shopko ads for Senior Citizen Events V.I.P savings, taxes, and coupons)
near you. the first Wednesday of every month.

l‘llelsell Source: Company websites U.S. Consumer Trends
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http://www.shopko.com/Index.aspx

AARP redefining Iits audience Sl

Al Today AARRRPsTeen d s 2
Magazine to all members, but —~— S
sends slightly different versions to ' 7 A
those 50 to 59, 60 to 69, and over EiaEEeE §
70. 0 N 'J“,,ﬁ"?-.,ﬁ

AThe covers are t
NThe 1T 1l ustrat i O By R Lo Bgs
features a man who is bald rather OUR T
than graying, a woman wearing a
long skirt rather than jeans and, :
resting between t 5 2ld [3

lllelsell Source: The New York Times & AARP U.S. Consumer Trends
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http://www.magazine-covers.net/t2384/valerie-bertinelli-magazine-covers.html

Portion sizes for one or two, but what else?

NEWS

VWanchai

4 a s Ferry
“ BEEF & BROCCOLI o

Cunast Braseo
Boer & Ricarony

Source: MultiAd Kwikee
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How IS your organization preparing for
change?

Projected Population Growth From 2010 to 2050

+1%
o

Total Whlte : Black Asian* Hispanic
Non-Hispanic

*Excludes American Indian, Alaska Native, Hawaiian & Other Pacific Islander
Source: U.S. Census Bureau Population Projections

lllelsell Source: U.S. Census Bureau Population Projections U.S. Consumer Trends
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Marketers must recognize diversity of
ethnic communities

What Percent of Hispanic _ _
Americans Have Mexican Ancestry?  What Percent of Asian Americans
Have Chinese Ancestry?

Other :
14.4% Chinese

23%

Cuban Japanese
3.4% 5.3%
Dominican

Mexican Korean

0
66% 28%  10.0%
Central Asian
American Vietnamese Indian
8.3% 10.7% 18.6%
South Filipino
American 18.1%

5.8%
XOther

5.1%

llielsell Source: U.S. Census 2008 American Community Survey

U.S. Consumer Trends
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And local view essential to identify
multicultural opportunities

Alpena, Ml
_ 97% White,
San Francisco Non-Hispanic
22% Asian New York
21% Hispanic
Los Angeles
44% Hispanic
12% Asian
Jackson, MS
El Paso 0 !
89% Hispanic 48% Black
Laredo
94% Hispanic Miami

46% Hispanic
19% Black

l‘llelsell Source: Nielsen Spectra & Nielsen Media U.S. Consumer Trends

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Volumetric opportunities from ethnic;
margin opportunities from white

mE R R
15% 13%
2206 18% 19%
Younger/Future Consumers
Are More Diverse oo 79%
0 0
06% 56% 60% 60%
White Non-Hispanic Hispanic
W Black/African American W Asian
Total Under 12 12-17 18-34 35-54 55+

Population Age By Ethnicity

1]1618611 Source: U.S. Census U.S. Consumer Trends

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Universal appeal for Facebook, while other sites
provide opportunities for targeting

[ - N ;‘\
mﬁhu B l » j

Hispanic 112 100 106
White 93 106 98 101 94

AfricanAmerican 116 -
Asian -- 118 99
Other 1252 M6 110 100 103

Composition Index by Unigéeidience B Underindex

Standard
- Overindex

lllelsell Source: Nielsen NetView, February 2011 U.S. Consumer Trends
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Big differences in edible category spend i driven by
diverse households or by diverse preferences?

Where Is your category or brand driving sales?

Annual $ Per Buying White Non- | Hispanic Asian African
Household Hispanic (any race) American
Pet Food 199 154 144 104
Beer 136 129 74 138
Wine 117 79 71 58
Fresh Produce 101 98 124 69
Baby Food 91 131 140 132
Candy 84 62 65 o7
Juices/Drinks T Shelf Stable 59 81 68 79
Yogurt 47 49 45 33

llielSCH Source: Homescan®, a service of The Nielsen Company;
Total U.S. 52 weeks ending 12/25/2010; U.S. Consumer Trends

UPC-coded items only Copyright © 2011 The Nielsen Company. Confidential and proprietary.




Hispanic households spend more on basic
food Ingredients

_ _ Hispanic
Nielsen Edible Category Dollar Index
Dried Vegetables & Grains 235
Baby Food 195
Shortening O|| 161 Purchase index:
Eggs 139 share of Hispanic $
Prepared Foods i Dry Mix 136 S";]"es S Lo s

_ ousehold $ share

Canned Milk & Creamers 135 X 100
Shelf-Stable Juices & Drinks 134
Flour 133
Non-Carbonated Soft Drinks 129
Seasonings & Spices 127

1 1 Source: Nielsen Homescan,
NIciscn 52 Weeks Ending 12/25/2010 U.S. Consumer Trends

Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Ethnic diversity impacting general populatlon

Ny LEANCUISINE —
/rm = — - I ™ B"”"’"’

EXPRESS , ) TORTELLONI

“\‘“

N S ———
fapanese Steakhonuse
’ ‘ Lorm—s

Ricotta a Spingcp

YELLOW RICE &
SEAFDOD DINNER

NETWT 00 1S5y

Source: MultiAd Kwikee
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Convenient
consumer
solutions

Hielsen U.S. Consumer Trends
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Winning & experimenting with technology

llielsell Source: Company websites; Progressive Grocer,
Pittsburgh Post-Gazette & CincySavers.com
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The technol ogy
control of the shopping experience"

ATET

&  StopsShop Wi @ - StopaShop @

My Stop & Shop Welcome, Christophert
My Stop & Shop

Year-to-Date Savings
Username

Password

Remember OFF Sign In My Card Rewards

Gas Points
Ex Create an account now

My Exclusive Offers

Weekly Circular Store Locator

e eOffers

| S > 9 Find a Store

Near You

>
My Store

Peapod Mobile Customer Service

#0722 Super Stop & Shop
a Shop on > &\ We're Happy >
the Go to Help!

Weekly Ad

2011 The Stop & Shop Supermarket Company

N Availatie on the - R——— .
« App Store i |Android

Download for Download for
iPhone Android

HiClSCH Source: Stop & Shop; Brittany Sauser (in-store photo);

Quote by John Caron, Modiv Media's senior vice president of marketing ~ U.S. Consumer Trends
Copyright © 2011 The Nielsen Company. Confidential and proprietary.



E-Commerce sales have been steadily

hare for a decade

gaining s
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% of Total Retail Sales

Source: U.S. Census Bureau

mmm Retail E-Commerce Sales

nielsen



Competition from companies who know
how to sell online

amazoncom

‘alio: Sign in 1o get perscnalized recommendances. New cunomer? Sisa nese

Your Amazoncom 0¥ Today's Deals  Gifts & WWish Listy  Gift Cards

EL LSl Grocery & Gourmet Food =

Bestsmiery Hrmabd gy Fooae Cattes i Ten irtperatonsl Fooce

Sracks & Candy

Gy & Sensoma

Browse
Baby & Child Care
Boby Fooo & Formuta
Diapen & Woes
*All Baby & Crild Core
Food & Snacks
Brearten Fooon
Cofes
Owganic Fece
Snecs Ban
Snacks
Ten
¥ All Food & Snaca
Heslth & Wellness
Digestion £ Nausas
lncantinance
Vitaminy & Scpcle—e~n
WeigrsLos Produch
" Al Hasiih & Wellness
Household Supplies
Bath Tinue
Battwrios
Faciel Trmues
Laurary Swcolier
Faper Towels
* All Housenols Scoolies

El&*nsvo Gourmet Coffes Anytime, Every Time s

Subscribe & Save: Grocery

Why keep running sut? Our Subscribe & Seve program offers an extra 15% off and fres shig

yau routinely use and kesps theam corming
delivery schedule or cancel at any time. Lesrs more

Featured Categories

i
nam

Colfes & Tea Food & Saacks
o K-ceps Pads ® Breakfest Focds
¢ whole Baps Grownd, Instant ¢ Sspchy Coglies & Caeg
* Caffwinated, Dacafwmsted Ceoiies. and Candy
o PetFosd
» All gligible in Cofise & Tea

All gligibie in Food & Snacks

Baby & Child Care Nutrition & Wellness

nielsen

ry sne, tem, thres, or six manths. You can chy

Matural & Organic
o Snacks, Cackiss
® Brogbfase Foqdy

® Caffes. Tas

r Al pliginie = Ngtursl

o]

Household Supplies

Aol | ma

T ou gttt ales e Slasieod Parertllin sod Mare *

e Get hollday recipes, entertaining tips, savings & more.

Y Campbelisechen com ©

Cumpiale aut stovey M1 & chanes o8 $1000)

Sgn | Eagrier

=

Search for Recipes

Kitchendaily

Chickan Scup Reoeen

Vegerasian Cinmas

eciper

st Far Hecipes

21agne Macipes

Staw Kecipas

Seaf Retipas Tor Cold

Wearter

Halcowes Kecipes

Laxy Rotissarse Choken

rcoen

Pumpicon Recipes

Shrory Recipey

Zaay Chickan Bacipws Yor

fali

Sutiternut Lquash Reopes

Sescry Apple fecpes

Company websites

MA,H'CMMK!LW ﬁ -
10 Chicken Dinners Under $10

By i

L

\/
Get holiday recipes,

entertaining tips,
savings and more,

wly tdanry

8 T BEL e

Callery Comments (4

i' CampbellsXechencom ©

Az e

Ten Chicken Dinners for Under $10

Feed Four for Less

Chicken Tenders with
Lemon Spinach Rice:
$0.54

Chicken tanders are
sasiur on (he wadet
Man poulry breasls,
and o o complets
maal, a litba bit of
thitken goss &long
way The whale grains
nhis ash make it
ooth heartier and
heathier

follow us

[ I

Twaster

Py latrar tacsback

from our sponsor

Tira 19 1tarT planning for

* Ehop now
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Grocery delivery services gaining momentum

amazen

S——fresh

Netgrdcer

.com

lllelsell Source: Company websites U.S. Consumer Trends

The Nielsen Company. Confidential and proprietary.



IPhone applications to simplify lives &
make smarter shoppers

Hielsen Source: Apple U.S. Consumer Trends

Copyright © 2011 The Nielsen Company. Confidential and proprietary.




Peapod launches smartphone app

ﬁﬂﬂ Iﬁ 10:46 am
P Capod' | View Cart: $57.25

Back Item Details

Pea_p,_)d (& | | viewcart; s78.26

Apples Braeburn

v EA Welcome, Danid
A
\/ $.89/EA
- ' : Sho
ws My Currd P
On Sale
$.89 Delivery Times
" Shop From
(,'urwn- Free » My Lists| Checkout
Dairy-Free
N Egg-Free
® peanut-Free X Specials

2. Guess My Order

Nutrition Facts "
Serving Size 1 APPLE
Servings Per Container 1

Amount Per Serving

Calories 65 Calories from Fat 1.9
% Daily Value*

Total Fat 0.2g 0.3%
Saturatad Fat Og 0.2%
Cholesterol Omg 0%
Sodium 1.2mg 0.1%
Potassium 133.8mg 2.8%
TYatal Pavhabidesta 17 20 Conc

lllelsel’l Source: PRNewsire & appstorehg.com U.S. Consumer Trends

Copyright © 2011 The Nielsen Company. Confidential and proprietary.




Shoppers now can locate more than
100,000 items in Meljer Supercenters

2:16 PM

meijer find-it,

IIHHHIIII#HII

EMES]

Meijer - Kn-pps Como Grand Rlpidi M

- __'

o —
o= ©
el

éé Saving time, enabling self-
service, and making sure shoppers
dc:u t leave the store without finding
‘hat they need is a win-win for
both shoppers and 1 etaleS 29

Source: Meijer

U.S. Consumer Trends
Copyright © 2011 The Nielsen Company. Confidential and proprietary.



Convenient solutions for breakfast

H0PACK gy N TS
A Aunt | Sm&ﬂ OHBS' \\\‘/2

emima MorningE xpress
Instant Oatmeal B Breakfast Quesad;

Avena Instantanea

“urr-fns or,

(i-helin?® Lean
i Gourmet

-

o a '.q TURKEY SAUSAGE
- H£E§£

Source: MultiAd Kwikee
U.S. Consumer Trends

Copyright © 2011 The Nielsen Company. Confidential and proprietary.




L unchtime convenient solutions

CASUAL CASINE

LEANCUISINE &Lunchables

. & < BBQ Chicken
Dece .'\ Chicken, Spinach Shake-ups
& Mushroom —

 DELI CREATIONS

HaM & CHEDDAR

StarKist

S

™ —/1’///4 ()/,‘n(df(‘./l'i

Source: MultiAd Kwikee

U.S. Consumer Trends
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Convenient solutions for dinner

h Freszer w Oven » No Thawing

¥ O " -

i . -. 2 ' ¥ J
/,ﬁ Lo\ o i 8
(Tyson) 77 Lot

y
G “l(‘

Critted
&éeda’y“ p

MALY COORS

CHICKEN
BREAST STRIPS

R

Easy
Express

Hormel
‘ﬂ“” § Comss
Bl o
Apple Bourbon Pork Chops: NEW! i
@ Cheese

HOMESTYLE || [peen .
— 7~ [ Voila! Fami Ziﬁ:’c’% oY

9 oo asd W Ohhe &y
e b ‘mn'm,',

-~ » \\

Source: MultiAd Kwikee
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NEW: e NEW

LEANCUISINE

mfresh.

Iy COOKS 1~ Bay!

HRuws 4 Wip fce
WM IROCC) A CARKaTY

eamers

e —
ganeril tso chicken

Source: MultiAd Kwikee

S
MANN'S
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Pre-measured

‘m s ﬁg—{v}n‘a" : é;'ﬂ’:.lg_d z

e e

2 DAILY
Diabetes Health
PURE TEARS /& o Pack

PORTABLGS

M AR L
‘.' Fav Peagsr with Matarre

P
ey B
,
:
o el 7oy
Sannmemms
Lhiag ' DY)

\ ALLERGY

Mbﬁam

RLLNYES

S
Pre measured Spices b :
& Recipe Card B

[Hm 'I“,. OnThe Go

KU A

lllelsell Source: MultiAd Kwikee U.S. Consumer Trends
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More than one brand or product in a box

cta(kerx

" Cheddd’

= Mini

*
@

= )
Chee®

lllelsell Source: MultiAd Kwikee U.S. Consumer Trends
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e QUuAKER
~4OATMEAL
& S Go
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—d

[ > v‘.m V = v:ml |
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y

B 1.5 003y CUPS  IETWT 200 04g) :
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Source: MultiAd Kwikee
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